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Abstract: This study not only examines the direct and indirect effects of entrepreneurship education in the family toward
family capital formation but also explains, directly and indirectly, entrepreneurship education in families and family capital
towards the performance of culinary sector family businesses in the city of Makassar. This study is explanatory research,
which acts non-experimentally, conducted in Makassar city of the South Sulawesi Province. Systematic sampling was used
to get the sample an amount as 150 family businesses (outof 225 family business) used for this study. The results of this
study indicate that entrepreneurship education in families influeneces the family capital formation, and family capital has a
significant influence on the performance of the culinary sector family:business in Makassar City. The results of path analysis
show that entrepreneurship education in the family influences for family business performance through the mediation of
family capital.

Index Terms: Entrepreneurship Educationy Family Capital, Performance of Business

. INTRODUCTION

Some research studies have analyzed various kinds of factors that can influence one's intention to become entrepreneurs. The
intention to become an entrepreneur is considered as planned behavior. Thus, the study of Theory of Planned Behavior (TPB) (Ajzen,
1985; Ajzen, 1991) is a strong foundation t0 be used in reviewing this research model. The TPB model shows that intention is
influenced by attitudes, .subjective norms, and perceived behavioral control. Furthermore, this:intention.can lead to one's actual
behavior. In this regard, several research studies have examined the effect of one's intention.to-build a business on the performance
of the business (Moses & Hasan, 2048; Zainal et al., 2018). They found that someone's intention to build.a business greatly determined
the performance of the business.<This is important because fostering entrepreneurial mental character that is resilient to the younger
generation is a challenge in the digital economy- era based oninnovationand creativity (Hasan, 2018).

Entrepreneurship research and family business have become interesting studies in an effort to produce new findings in the field
of family entrepreneurship research (Kraus et al., 2012; Uhlanert al., 2012). Family business has several unique values. This unique
value can be seen from the relationship between business and family that leads to unique dynamic capabilities and can shape the
behavior of the company, so prioritizing.it-te-achieve Sustainable competitive advantage (Gordon & Nicholson, 2008). One of the
unique values contained in the-family business.is the transfer of knowledge between family members implemented in informal
entrepreneurship education in the family business (Hasan, 2018).

Entrepreneurship education in family businesses, both formally, non-formal, and informal, can contribute to the development of
entrepreneurial attitudes, abilities and skills, thus impacting on self-efficacy and increasing their intention to continue the family
business, so it can be concluded that knowledge transfer through entrépreneurship education has offers valuable insights on how
entrepreneurship education can make a difference in family: business activities so that it has an impact on the formation of family
capital that can improve the performance of family business ventures, especially those related to self-efficacy and interest in
entrepreneurship (Graevenitz, Harhoff, & Weber, 2010; Neck & Greene, 2011).

In assessing the uniqueness and characteristics of family businesses, researchers especially those using resource-based views have
introduced concepts such as "familiness™ (Habbershon & Williams, 1999), "family capital” (Hoffman, Hoelscher, & Sorenson, 2006),
"family effect" (Dyer, 2006) and "social capital family" (Arrégle et al., 2007). Resource-based views focus on efforts to achieve
competitive and sustainable excellence over time (Penrose, 1959; Wernerfeldt, 1984; Prahalad & Hamel, 1990) and examine
idiosyncratic company resources that contribute to maintaining competitive advantage (Barney, 1986, 1991). Unique family business
resources come from family and business interactions that are considered complex, dynamic and intangible (Habbershon & Williams,
1999). In addition, it is stated that the unique characteristics of family business resources can create profits, and vice versa can also
create losses for the family business (Sirmon & Hitt, 2003).

Based on these problems, motivation arises to conduct empirical studies related to family business problems in gaining
competitive advantage, by developing research designs that integrate strategic resources and entrepreneurial orientation as a basis for
implementing competitive strategies through the study of entrepreneurship education that takes place in a family environment, family
capital and family business performance.

I1. METHOD

This research belongs to the type of explanatory research, which is non-experimental in nature and aims to analyze the effect of
entrepreneurship education and family capital on the performance of the family business in Makassar City, using a quantitative
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approach through parameter testing in answering hypotheses. To get data in accordance with the research design, the closed-ended
question type is used. Entrepreneurship education in the family refers to Zhao, et al., (2005) and Trevinyo-Rodriguez et al., (2006),
with indicators of optimizing knowledge transfer which include recognizing opportunities, evaluating opportunities, ways of starting
opportunities, and entrepreneurial organizations, with a scale the measure used is ordinal. Family capital refers to Hoffman, Hoelscher
& Sorenson (2006) with two dimensions, namely: human resources and knowledge management with the measurement scale used is
ordinal. Measuring the performance of family business is performance measurement with 2 (two) dimensions covering financial and
non-financial performance, financial performance is shown by the perception of business actors on profitability and sales growth,
while non-financial performance is measured by customer satisfaction and employee satisfaction, with ordinal measurement scale.

This research was conducted on family businesses in Makassar City, which are spread in a number of sub-districts and business
activities in the culinary sector, while the analysis unit used in the research sample data, is a family business that has been running
for at least 2 generations. The population in this study was 255 culinary sector family businesses in Makassar City, while the sample
size was carried out considering the requirements for data analysis were 125 culinary sector family businesses, and to avoid too small
samples that could cause error measurement. Then according to Cooper & Schindler (2001), samples can be enlarged and determined
to be 150 culinary sector family businesses in the city of Makassar and subsequently drawn proportionally according to the
distribution.

The data analysis technique uses statistical testing to verify various problems presented in the hypothesis, so that generalization
can be carried out, and based on path analysis. The purpose of path analysis is to find out the direct and indirect effects of a set of
exogenous variables on endogenous variables (Hair et al., 2010):

I11. RESULTS AND DISCUSSION

This study examines the direct and indirect effects of entrepreneurship education in the family on the formation of family capital
and explains the direct and indirect influence of entrepreneurship education-inithe family and family capital on the performance of
the culinary sector family business in Makassar City. Summary of research resultsican be seen in Table 1.

Table 1 Path Analysis Coefficient(s)

Direct Effect
Path Analysis Path Coefficient Prob. Result
Entrepreneurship Education — Family Capital 0.661 0.001 Significant
Entrepreneurship Education — Business Performance 0.325 0.025 Significant
Family Capital — Business Performance 0418 0.045 Significant
Indirect Effect
Indirect Path Path.Coefficient
Entrepreneurship Education = Family Capital — Business Performance 0.661'x0.418 = 0.276

Source: Output of SEM, 2019

Based on the results of data processing, the entrepreneurial’ education path coefficient.on the formation of family capital is 0.661,
indicating that the influence of entrepreneurship education on family capital formation is 0.661 with a probability value of 0.001. The
results of this analysis suggest that.entrepreneurship education has a significant effecton the structure of family capital in the culinary
sector family business in Makassar City. The coefficient of entrepreneurship education pathway to business performance is 0.325
indicating that the influence of entrepreneurshipseducation on businesss performance is 0.325. The probability value of
entrepreneurship education on business performanceis'0.025. The results.of this analysis indicate that entrepreneurship education
has a significant effect on the performance of the culinary.sector family business in Makassar City. The family capital path coefficient
of business performance is 0.418, indicating that the impact.ofifamily capital on business performance is 0.418. The probability value
of family capital on business performance is 0.045, so the results.of this analysis indicate that family capital has a significant effect
on the performance of the culinary sector family business in Makassar City. The indirect coefficient of entrepreneurship education
on business performance through family capital is 0.276, indicating that the factor of the entrepreneurship education pathway to
business performance through family capital is 0.276.

The findings of this study indicate that entrepreneurship education influences the formation of family capital. This shows that the
existence of entrepreneurship education that is implemented through the transfer of knowledge which includes recognizing
opportunities, evaluating opportunities, ways of starting opportunities, and entrepreneurial organizations, has created access to a
variety of valuable and unique resources found in the family. Resource-based entrepreneurial theory sees that the possibility of people
becoming entrepreneurs is influenced by their access to relevant and unique resources (Alvarez & Busenitz, 2001; Barney, 2001).

The test results in this study show that entrepreneurship education influences the performance of the business. Entrepreneurship
education in the family is a means of transmitting values such as independence, ambition, career orientation and career choice
(Grimstad & Way, 1993). Entrepreneurship education can help in creating entrepreneurial competence (Greve & Salaff, 2003), human
resources (Aldrich & Langton, 1997) and physical resources (Birley, 1986) in the form of space and place to improve the performance
of family business ventures (Mueller, 2006; Wilson et al., 2007).

Another finding in this study shows that family capital has a significant effect on business performance. Family capital is
considered as a type of particular social capital that is implemented in family relationships (Parcel & Menaghan, 1993). The family
is a critical resource and is often used to start a new business or continue a business (Chrisman et al., 2002). In the entrepreneurial
literature, it is emphasized that family businesses tend to rely heavily on their family capital to improve their business performance.
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Several studies show that families play an essential role in the mobilization of financial resources during the initial stages (Steier &
Greenwood, 2000) and during the lifetime (Holtz-Eakin et al., 1994).

Based on the results of path analysis it is known that there is an influence of entrepreneurship education on business performance
through mediating the formation of family capital. This shows that entrepreneurship education must be started and developed within
the family environment. The failure and success of the culinary sector family business in developing its business is largely determined
by the process of entrepreneurial education which takes place informally in the family. Entrepreneurship education that starts from
the family can foster awareness of the generation of progressors to improve their ability to start and manage business so that it can
become an important capital for families in improving their business performance (Hasan, 2014; 2016; 2017).

IVV. CONCLUSIONS

The results of this study indicate that entrepreneurship education in the family has a significant effect on the formation of family
capital. Other findings show that family capital has a significant influence on the performance of family business. The results of path
analysis show that entrepreneurship education has a significant effect on business performance through mediation of family capital.
The research findings have implications for the importance of informal entrepreneurship education in the family as part of the
formation of family capital in the family business, so that the generation of successors have an interest and desire to continue their
business and improve the performance of family business.
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