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Abstract: Artificial intelligence (AI) marketing is a method of leveraging customer data to anticipate the customer’s next 

move and improve the customer journey. AI offers the way to bridge the gap between data science and execution by sifting 

through and analysing huge dumps of data which was once an insurmountable process. Consumers express their needs and 

wants, attitudes and values in various forms such as search, comment, blog, tweets, likes, videos and conversation and 

through different channels such as web mobile, face to face. The development of large information and progressed 

systematic arrangements have made it workable for advertisers to fabricate a more clear image of their intended interest 

groups than any time in recent memory; and in this hotbed of headway lies computerized reasoning (AI) showcasing. 

Simulated intelligence manages two unique kinds of information;- organized and unstructured information. The aim of the 

paper is to research how deeply AI is used in marketing and there implications for marketing practitioners. Today we have 

retail, online, social, mobile, flash sales etc. Previous marketing channels are already there. Marketing decision must be fast 

and out-of-the-box. So far, all the focus and enthusiasm about how ML or AI can help marketers better connect with their 

customers. There is not much discussion about how their consolidation in all the aspects of large data, digitization and AI's 

inventions and marketing will change the basic rules of marketing. To understand, High reliance on analysis has been done 

to remove insight and to develop customer-connected strategies and measure the effectiveness of various marketing actions. 
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Literature Review 

The center of advertising hasn't changed, yet the manner in which we convey has changed promoting. It is transforming each day. 

That is the place the huge move has occurred. The specialty of narrating is particularly there however how we recount to the story 

and the medium through which we recount to the story is the key. The huge changes that will occur in promoting, similarly as in 

business, is man-made brainpower and AI. Sanjiv Mehta, CEO & MD of Hindustan Unilever Ltd. (Corporate citizen, February 16-

28, 2018, Page 20 to 25) 

It isn't so hard to contend that showcasing later on will utilize AI. Indeed, even today, the parts of an AI – based methodology are 

to a great extent set up. Contemporary showcasing is progressively quantitative, directed, and attached to business results. 

Advertisements and advancements are progressively tweaked to singular customers continuously. Organizations utilize various 

channels to get to clients, yet every one of them progressively utilize advanced substance. Organization advertisers still work with 

offices, huge numbers of which have created investigative abilities of their own.  

For more than 2,000 years savants have been attempting to comprehend and resolve two central issues of the universe: how does a 

human personality work, and can non-people have minds? Be that as it may, these inquiries are as yet unanswered. A few logicians 

have gotten the computational methodology known as man-made consciousness and consequently as indicated by the dad of 

Artificial Intelligence John McCarthy, it is "The science and building of making clever machines, particularly savvy PC programs" 

that is a part of software engineering worried about the investigation and the plan of the Artificial Intelligence is a method for 

making a PC, a PC controlled robot, or a product think brilliantly, in the comparative way the astute people think. 

Anyway, there has been a great deal of fantasies, and furthermore reactions by other researcher guaranteeing that such exceptionally 

advanced conduct as affection, inventive revelation and good decision will consistently be past the extent of any machine. Some 

even accepted the AI was the route to a standard by machines. Some state AI is only rubbish cladded in specialized terms yet today 

it is a basic base for present day innovation and takes care of numerous troublesome issues in software engineering. While AI will 

be cultivated by examining how human cerebrum thinks, and how human learn, choose, and work while attempting to take care of 

an issue, and afterward utilizing the results of the investigation as a premise of creating clever programming and frameworks. Maria 

Johnsen (The future of Artificial Intelligence in Digital Marketing) 

What is Artificial Intelligence Marketing?  

Man-made brainpower promoting (AI advertising) is a method for conceptualizing Ai ideas like client data and Ai idea to anticipate 

the following stage of your clients and to improve client travel.  

Because of the huge information development and progressed diagnostic arrangements, advertisers have recently made an obvious 

image of their intended interest group; And this feature of progress is man-made consciousness (AI) promoting.  
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Furnished with huge information bits of knowledge, advanced advertisers can expand their battles' presentation and increment the 

ROI, which can all be accomplished by additional exertion at the promoting division. This definition gives a diagram at the most 

essential degree of man-made consciousness advertising. We will address every one of the subtleties of the material so as to pursue.  

You've all caught wind of driverless vehicles, computerized machines, bots, and menial helpers, regardless of whether we don't 

completely comprehend the significance of these terms. These are for the most part self-learning calculations, Smart advancements 

like Artificial Intelligence (AI) and Machine Learning (ML). The utilization of this innovation is never again constrained to science-

fi films and won't annihilate the exploration archives. Coordinated, experienced by information driven bits of knowledge through 

this ground-breaking innovation There has been a progressive change in settling on customary choices by experts. Let's, starting 

here of view, enter business exercises like AI promoting. 

The “three Ds” of computerized reasoning are that it can detect, decide, and develop. 

Detect 

Man-made intelligence can find which components or qualities in a topic space are the most prescient. Indeed, even with a lot of 

uproarious information and an enormous assortment of information types, it can recognize the most noteworthy qualities, making 

sense of which to notice to and which to disregard. 

Decide 

AI can infer rules about data, from the data, and weigh the most predictive attributes against each other to make a decision. It can 

take an enormous number of characteristics into consideration, ponder the relevance of each, and reach a conclusion. 

Develop 

AI can grow and mature with each iteration. Whether it is considering new information or the results of experimentation, it can alter 

its opinion about the environment as well as how it evaluates that environment. It can program itself. 

Benefits of AI 

1. Intelligent 360 customer view. 

2. Reveals the maturity of each customer by collection of data 

3. Prospect records with the best business print. 

4. Be proactive on every sales opportunity. 

5. Prevent revenue loss. 

6. Automated Marketing Processes Save Time and Money 

7. Reduced Data Errors 

8. Efficient Scaling of Content Creation and Curation 

9. Predicting Customer Behaviour Improves ROI 

10. Improved Personalization 

Advantages of AI 

To customers 

1. AI frameworks can help clients 24x7.  

2. Search sessions get simpler as AI effectively tracks client conduct and predicts their future web conduct and choices, which 

would prompt better watchwords and even, expands utilization of semantic catchphrases. .  

3. They can hold client information and they don't need to rehash with each collaboration.  

4. They are benevolent and consistently treat clients amiably and with persistence.  

5. They can deal with a few client demands all the while, so the holding up time is decreased to nil. 

To Marketers 

1. AI is the base for computerized help. Equipped with large information bits of knowledge, advanced advertisers can 

significantly help their battle's presentation and rate of profitability.  

2. Minimal manual work and records for lesser mistakes.  

3. It guarantees the correct message is being conveyed to the opportune individual at the perfect time, through the channel of 

decision 

4. It advances brand picture of the organization and constructs increasingly imminent clients which expands the clearance of 

products and ventures.  

5. Personalized ads can be made for the clients to help up deals.  

6. They have the ability to follow client buy designs which enables the business to patch up existing promoting procedure 

and increment deals.  

7. It goes about as a successful method to make an association with the purchaser that has profundity and pertinence. 
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Risks and Limitations in Artificial Intelligence Marketing: 

1. AI is limited only by the availability of data. 

2. Recurring tasks can easily be shifted over to AI systems but tasks that need human intervention will still rest on the 

shoulders of people. 

3. Like any form of new technology, there can be a significant cost of purchase and maintenance. The return on investment 

needs to be carefully considered by our company before an AI system is implemented. 

4. Implementation of AI systems is time consuming. 

5. Algorithms can be wrong as computers cannot do it without humans. 

6. Customer privacy is not considered. 

Research Methodology 

In this research, qualitative research methods and case studies will be used to better understand the impact of marketing and sales 

revolution and the impact of AI on the revolution. 

Ratio research is used because AI is a new phenomenon, and qualitative research enables you to understand deeply about behavior 

and enable researchers to better interact with the interview. Artificial Intelligence is the Future of Marketing Qualitative research 

provides the opportunity to examine the existing theoretical and theoretical foot that does not apply in age AI. 

The paper searches the various dimensions attached to the concept of artificial intelligence marketing. This paper is a descriptive 

study, where examples are cited based on the references from some secondary material available and some from the personal 

experiences of the author. The study suggests some measures that can help marketers to improve their marketing strategies. 

Areas of impact of AI on marketing mix  

Product Price Promotion Place(sales and 

distribution) 

 New product 

development. 

 Hyper 

personalization 

 Automatic 

recommendations 

 Creating 

additional value 

 Various options 

of product category 

 Price matches 

the customer 

expectations 

 Better pricing 

strategies 

 Pricing 

according to the market 

conditions and the 

principle of supply and 

demand 

 

 Creating a 

unique experience 

 Modified mode 

of communication 

 Creating USP 

of a product 

 Positive impact 

on customers 

 Minimizes 

disappointment 

 Following new 

social trends 

 Convenience 

 Easier sales 

process 

 24*7 customer 

interaction 

 Automation on 

purchases 

 New 

distribution channels 

 Automation on 

merchandising 

 

Examples of application of AI in marketing 

1. Voice purchase request made through a device called amazon alexa app 

2. A chatbot service which is the best example of automation and artificial intelligence in marketing 

3. Face recognition to make payments. Eg paytm 

4. Tesla is shifting towards the use of AI with self-driving technologies 

5. Using the client’s face image to select colour cosmetics individually during online shopping (Estée Lauder) 

6. Electronic mirrors in a clothing shop that match the collection to the client’s appearance, style, and taste (FashionAI) 

7. An image finder that makes it possible to select the best photos and reject the less appealing ones (Everypixel). 

8. Travel destinations matched individually based on the traveller’s musical preferences. Apart from the city, the app chooses 

specific districts and attractions to match the user’s profile (Spotify, Emirates). 

9. ZozoSuit helps customers order clothes fitted perfectly to their figure. Thanks to in-built 150 sensors, ZozoSuit makes it 

possible to take 150,000 measurements (Start Today, StretchSense). 

10. A robot used to check the stock on shop shelves and the arrangement of the products displayed. Information of shortages 

or incorrect arrangement is sent to the service staff, who take their time to look into the reported issues (Schnuck). 

The Future of Business Decision-Making with AI 

With no Terminator nor Replicant approaching in the fringe, there truly is no risk to computerized reasoning, just potential. 

Apparently, there shouldn't be the more pragmatic panic of losing individuals' business to machines. Specialists state that AI can 

really upgrade individuals' occupations and enables them to work all the more productively.  

What's more, unquestionably, this sounds valid concerning basic leadership. At the point when chiefs and business officials have 

dependable information investigations, suggestions and subsequent meet-ups through man-made reasoning frameworks, they can 
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settle on better decisions for their business and representatives. You don't simply upgrade crafted by singular colleagues. Man-made 

intelligence likewise improves the focused remaining of the business.  

The hole lies in creating computerized reasoning frameworks that could manage the tremendous measure of information at present 

accessible. As per Gartner, a promoting research association, the present information is set to inflatable to up to 800% by 2020. 

With this, you get about 80% of unstructured information, made up of pictures, messages, sound clasps and such. Now, there is 

nothing – neither human nor man-made consciousness – that can filter through this measure of information, so as to make it useable 

for business. 

Conclusion 

AI has become one of the most important tool for making marketing decisions and creating business models. In the near future new 

ways of consumer generated data mining will drive various consumer insights and AI will hence become an ultimate test for privacy. 

Through machine learning companies will be able to generate data from many sources according to the preferences and needs of 

their consumers. It will change the era of communication, interaction, and innovation. Marketers must adapt this systems for their 

marketing strategies to succeed in the present era. 

The analysis of the collected examples shows that AI offers a new quality to a consumer’s life. 24/7 customer service, hyper-

personalised solutions, more convenient shopping, or the possibility to avoid making the wrong choice all contribute to a new 

dimension in the area of the marketing organisation.   

The exploration demonstrated that AI applications are consolidated in all regions od showcasing blend just as five distinctive AI 

innovations are utilized inside promoting practice. As the creators found that the principal AI applications are made as a solitary 

execution, frequently as a trial, there is a requirement for further research to evaluate the effect of AI on advertising, particularly 

the business impact. 
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